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Supply chain 

What do you expect the challenges to your company’s 
success to be in the next 12 months? 

https://nemetos-tanasuk.com/


https://nemetos-tanasuk.com/


Supply chain 

Providing a good customer experience continues to be the cornerstone of modern business 
success, and it’s top of the 2023 to-do list for our survey respondents.

Manufacturers who invest time and money into improving their customers’ interactions 
with, and perceptions of, their company know they’ll be rewarded with trust, spend, loyalty 
and advocacy.

In our survey, we looked at over 200 companies and assessed their digital maturity based 
on a number of key factors. Unsurprisingly, those with low digital maturity sold less through 
online channels.

Those companies with a higher level of digital maturity are already successfully prioritising 
customer experience (CX), so it’s no surprise that this appears top of manufacturers’ list.
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According to our research, 91% of companies with a website track its activity. However, 
when digging deeper, we found that key metrics such as overall traffic, sales conversions, 
and average time on site are only being tracked by less than half of respondents. 

This begs the question, are companies really understanding and utilising the data available 
to them? Our results suggest not. 

In today’s world of mobile phones, interactive chat bots and smartwatches on top of more 
traditional touchpoints like customer service and in store purchasing, a customer’s sales 
journey alternates between online and offline contact, before making a purchase. 

This means, in order to attribute your sales to marketing campaigns, your company must 
track all activity holistically across every touchpoint to truly understand the effectiveness 
of any campaign. And with 22% of the budget being spent on marketing (according to our 
respondents) this can lead to a huge amount of money unaccounted for. 

Measuring this data properly, along with sales conversions and overall traffic will help 
manufacturers take complete control of their online presence, to be first to market 
and generate measurable results. 

 
 

 

 

 

A note from Nemetos Tanasuk
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